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% of respondents’ whose companies use each technology

Social tools and technologies currently used by companies

W 2012, n = 3,542
W 2011, n = 4,261
W 2010, n = 3,249

2008, n = 1,695

N o 29
Online video- N/A 30 :
conferencing® N/A RSS 20 Tagging
N/A 28 14
53 26 15
: . 50 o 25 . 15
Social networking A0 Wikis 07 Rating 14
28 25 14
43 25
41 . : 23
Blogs a8 Microblogging 19 Mash-ups
32 12 9
N :: 25 8
Collaborative MN/A Podcasts 24 Prediction 7
document editing® N/A 25 markets 7
N/A 5
41
i . 38 "
Video sharing 13 2013 'ri'pn N"IT NN
31 http://www.mckinsey.com/insights/business_technology/evolution_of

_the_networked_enterprise_mckinsey_global survey results
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B of respondents

Top 5 measurable benefits of technology adoption, by use

Internal

Increasing

spesd 10 ACCESS

knowledgs

Reducing 55;

communication %D

costs 56
55

Reducing a0

travel costs 44

[ncreasing
employes
satigfaction

. 48
Increasing 51
spesed to access -
internal experts -

Customers
. 65
Increasing 69
marketing 63
effectiveness
54
. 51
[ncreasing a7
customer 50
gatisfaction )
' 44
. 47
Reducing 43
marketing 45
costs
39
43
Heducing 24
travel costs 29
33

34
Reducing EEB
customer-

a5
5 it oosts
Uppo a3

H 2012
W 201
B 2010

2008

Partners, suppliers, and
external experts

Reducing 213
CommuUnCation 53
Costs -
al
. 62
[ncreasing 65
speed 10 ACCESS o=
knowledge =
54
Heducing 37
travel costs a8
40

43
Increasing
satigfaction of
partners,
suppliers, and
external experts

42
42
45
38

. 48
Increasing 50
spesad 1o access 40
internal experts
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% of respondents, n = 2,955

Most significant risks or concerns that company leaders associate with
use of social technologies

Use significantly increases =mployses engage in negative

fsk of confidential D 55 or inappropriate discussions B 1

information being leaked EZLQS;;ES:JESSSQIES that

Use significantly Competitors' use of social

increases risk of inappropriate technologies could

intellectual-property _ 40 fundamentally disrupt - I
distribution business model

Employees are distracted L eaders do not associate

from core tasks by using a0 any risks with use of social || 6
social technologies technologies

Employees post content

on external sqcial sites that - 10 2013 '11'pn N"IT INn
reflects ﬁegatl"'-"9|"jp" on http://www.mckinsey.com/insights/business_technology/evolution_of
company _the _networked_enterprise_mckinsey_global _survey results

'Hespondents who answered “other” or "don’t know” are not shown.
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